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Each site was visited three times during the programme. Surveying was done for up to 
1.5 days at each site or until 150 questionnaires were completed, yielding a maximum 
sample of 450 responses at each site. A probability (random) sampling technique was 
employed using the 'next available respondent' sampling approach. The target
population was all visitors to the SW/DH and candidate sites. The sample frame 
included all visitor aged 18 years or over present at the sites while in-situ monitoring was 
in progress. 

At Devils Punchbowl, Short Walk, survey respondents completed a total of 87
questionnaires. Demographic data were gathered for each respondent, plus up to five 
other members of the respondent's group yielding a total demographic sample of 235 
visitors.

Context 

A monitoring and evaluation programme was undertaken during the New Zealand 
whitebaiting season of 2022, with the objective to gather baseline data to describe the 
whitebait fishery in Aotearoa New Zealand in 2022. The data will help identify the 
issues of most concern to whitebaiters and inform future whitebait fishing practices.

This report presents measures related to the following indicators from the DOC's 
Outcome Monitoring Framework (OMF):

• 3.1.1  Current demand for recreation on public conservation land and
waters

•

Methodology and sample 

Surveying was undertaken between October and November 2022 by:

•

An online advertising campaign, posted on Google, Facebook and 
Instagram.
DOC Rangers distributing surveys to whitebait fisherman on river 
banks

Results





Q1. What age group are you in?
Answered: 1,274
 Skipped: 0
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Q2. What is your gender identity?
Answered: 1,274 Skipped: 0
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Q3. What ethnic group(s) do you belong to? (tick all that apply)
Answered: 1,274 Skipped: 0
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83.1% 1,059

18.4% 234

0.9% 11

0.6% 8

0.1% 1

0.2% 3

0.5% 7

0.6% 8

0.2% 2

1.0% 13

6.1% 78

Total Respondents: 1,274
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The top three responses from the 'Other' category includes
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Q4. Which region do you live in outside of the whitebait season?
Answered: 1,274 Skipped: 0
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Q5. What is your income?
Answered: 1,274 Skipped: 0
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Q6. How important are the following reasons for your whitebaiting?
Answered: 1,274 Skipped: 0
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Participants were required to submit a response for each of the four reasons. Responses were on a 
scale of 0 to 4, where 0 = Not important at all, 1= Slightly important, 2 = Moderately important, 3 = Very 
important and 4 = Extremely important.

The figure shows average scores and the table shows response category splits.





Q7.B. For each of your stated rivers, please answer the following 
questions:

Answered: 1,274 Skipped: 0

Region name

Many respondents whitebaited in multiple regions both during and in different years; the 1274 respondents 
provided 2768 records of rivers in each region where they had whitebaited during the last five years.









Q8. Do you agree that the following things are needed to improve the 
whitebait fishery?
Answered: 1,274 Skipped: 0
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Having commercial catch limits
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Responses were on a scale of 1 to 5 where 1 = Strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree and 
5 = Strongly agree.

The figure shows average scores and the table shows response category splits.



Q9. New whitebaiting regulations were introduced in 2021. How have 
these regulations impacted your whitebaiting experience? (Tick all that 

apply)
Answered: 1,274 Skipped: 0
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See Appendix for 'Other' comments

Q10. Do you ever sell or trade the whitebait that you catch?
Answered: 1,274 Skipped: 0
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Q11. How long have you been whitebaiting?
Answered: 1,274
 Skipped: 0
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Q12.A. In the last five years, have you paid for accommodation while 
whitebaiting?

Answered: 1,274 Skipped: 0
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Q12.B. How much in general do you spend each season on 
accommodation, travel and food costs? 

Answered: 259 Skipped: 1,015

Of the participants who indicated they spent money on accommodation, travel and food costs, the 
average spend was $1675, with a total revenue of $461,000. The graphs below shows the total 
number of participants who indicated their spend in both count, and the sum of their spend. Two 
extremes have been excluded from the graphs, but were included in average spend and total 
revenue calculations; 10,000 and 50,000.



Q13. How did you hear about this survey? (Tick all that apply)
Answered: 1,274 Skipped: 0

9.8%9.8%​​9.8%

5.7%5.7%​​5.7%

4.7%4.7%​​4.7%

3.5%3.5%​​3.5%

72.8%72.8%​​72.8%

9.3%9.3%​​9.3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

DOC website

DOC ranger on
riverbank

Whitebaiting
association

Newspaper/radio

Social media
(eg Facebook, Instagram)

Other (please
specify)



Q14.A. Are you willing to provide some details (email address or 
telephone number) that could be used by the department to contact you 
for feedback on the whitebait fishery in the future? Your contact details 

will not be linked to your survey responses or made public.
Answered: 1,274 Skipped: 0
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Q15. If you have opted-in to the prize draw, the contact details you 
provide for that draw will only be used for that purpose. Once the prize 
has been drawn, those contact details will be deleted. Would you like to 

enter the prize draw for a Hunting & Fishing voucher valued at $100?
Answered: 1,274 Skipped: 0
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Q21 Before submitting your response, do you have any additional 
information you would like to add on your opinion of the Whitebait fishery 

in New Zealand?
Answered: 193 Skipped: 1,081
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